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This document includes the diagrams or imagery that are mentioned as references in the 
Audible/audiobook recording of UX Strategy (2ed) as well as numerous bonus ones. ​
​
Please buy the hardcopy or Kindle version of the book if you would like see all of the images and 
photography. ​
​
Please leave a review on Audible, especially if you enjoyed the book! It was recorded in a 
professional studio in Los Angeles, CA USA during May 2021 and completely self-funded.​
 

 
FIGURE 1-1 

Various screens within Metromile’s claims flow 
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FIGURE 1-2 

Sidebar from the book Mental Models © 2008 Rosenfeld Media, LLC 
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FIGURE 2-2​
Business Model Canvas: Nine business model building blocks, Osterwalder, Pigneur, et al. 2008 
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FIGURE 2-3 
Lean Canvas: Adapted from The Business Model Canvas, Ash Maurya, 2010 
 

 

FIGURE 2-4 

The traditional value chain 
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FIGURE 3-2 

A machine-generated value proposition that says “Airbnb for Wedding Venues” 

 

 
FIGURE 3-4​
Bita’s provisional persona for a value-conscious bride-to-be in Los Angeles 
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 FIGURE 4-3 

Competitive research spreadsheet example 

 

 
FIGURE 4-8 

The Google Ads Keyword Planner tool for accessing Google data about the popularity of search terms    
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FIGURE 4-9 

A partial keyword result set screen that was generated by the Google Ads “Discover new keywords” 
function 

 

 

 

FIGURE 4-11 

Crunchbase Pro’s result set screen after searching organizations in the wedding industry  
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FIGURE 4-12 

Competitive Analysis Matrix tool (partial view) 

 

​
FIGURE 5-3 

Highlighted cells showing color-coding of meaningful attributes 
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​
FIGURE  5-7​
Direct competitor analysis example (Wedding Spot) 

 

 
 
 

FIGURE 6-6 

The key features for Airbnb for Weddings 
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FIGURE 6-17 

Storyboard showing value innovation for the spouses-to-be 

 

 

 

 

FIGURE 7-5 

TradeYa’s site map before and after we went Lean 

  
 
Figure 7-6 shows the before and after of the homepage wireframes. 
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FIGURE 7-6 

TradeYa’s homepage before and after we went Lean 

 

 

FIGURE 7-7 

My own trade of the day on TradeYa 
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FIGURE 7-8​
Jessica’s hand-drawn storyboard 

 

 
FIGURE 7-9 
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A sample of Adobe XD UI kits that Jessica used 

 

 
FIGURE 7-10​
Jessica’s artboards for her prototype screens 
 

FIGURE 7-11 

Jessica’s linked prototype reference (see the full prototype at https://adobe.ly/2XcL3OR) 

 

https://adobe.ly/2XcL3OR
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FIGURE 8-5​
Nico’s filled-out version of the User Research Experiment Design tool 
 

​
FIGURE 8-8 

Nico’s setup questions from his user research interviews 
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FIGURE 8-9 

The first few screens from Nico’s car-sharing prototype “Ourly” (patent pending) 

 

FIGURE 8-10 
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FIGURE 8-11 

Nico’s hypotheses validation questions 

 

FIGURE 8-12​
Nico’s Craigslist advertisement for recruiting participants 
 

 
FIGURE 8-13 

Participant screener and schedule 
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FIGURE 8-14 

Nico’s desktop configuration during his user interviews 

 

 
FIGURE 8-15​
Snippet of Nico’s notes from his online interviews 
 

 

FIGURE 8-16 

Analysis section for summarizing your hypothesis validation results 
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FIGURE 8-17 

Slide summarizing the results of Nico’s user research study 

 

 
FIGURE 9-3​
Stages of the AIDA marketing funnel 
 

 

 



For UX Strategy Audible/Audiobook - Images to accompany your listening! 

 

 

FIGURE 9-8 

Landing Page Experiment Design tool in the UX Strategy toolkit 

 

 

FIGURE 9-9 

Top section of Volkswagen Group Services GmbH Einfach AutoWaschen landing page 
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FIGURE 9-10 
Key features section of Volkswagen Group Services GmbH Einfach AutoWaschen landing page 

FIGURE 9-11​
Testimonial section on Volkswagen Group Services GmbH Einfach AutoWaschen landing page 

​
FIGURE 9-12 

Volkswagen Group Service’s Einfach AutoWaschen Facebook ad 
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FIGURE 9-13 

Jessica’s two different Facebook ads, one focusing on the problem and one on the solution 

 

FIGURE 9-14 

Jessica’s Facebook ad campaign results 
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FIGURE 9-15 

Jessica’s Unbounce landing page results 

 

FIGURE 9-16 

Volkswagen Group Services GmbH Einfach AutoWaschen landing page experiment results with urban city on left and 
rural city on right ( numbers have been altered for confidentiality reasons) 

 


